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[OVERVIEW]

WHO WE ARE»
THE BAY STATE BANNER IS AN 
AFRICAN AMERICAN OWNED NEWS 
WEEKLY THAT REPORTS ON THE 
POLITICAL, ECONOMIC, SOCIAL 
AND CULTURAL ISSUES THAT ARE 
OF INTEREST TO COMMUNITIES OF 
COLOR IN BOSTON AND THROUGH-
OUT NEW ENGLAND.  

The Banner has become the 
newspaper of record for this com-
munity and has chronicled the 
struggles and successes of the last 
50 years. It is the Banner’s belief 
that an informed community is bet-
ter able to assume responsibility for 
its own welfare and progress.

Started in 1965 by Melvin B. 
Miller, a graduate of Harvard College 
and Columbia Law School, the Ban-
ner provides its estimated 120,000 
weekly readers with reports on a 
mix of local, national, international 
news and cultural events.

SPECIAL INTEREST PUBLICATIONS»
In addition to the weekly newspaper, the Banner also publishes inserts of special interest:

ADVERTISING DEADLINES»
The Bay State/Boston Banner is published 
every Thursday. Space reservations are due by 
Monday at 10:00 a.m. Camera-ready materials 
are due by Monday at 3:00 p.m. Ads should be 
submitted to ads@bannerpub.com. *If there is 
a Monday holiday, reservations are due by Friday 
at 10 a.m. 

CIRCULATION»
The Bay State/Boston Banner has a current 
circulation of 27,000, based on a June 2015 
audit by CAC. We are distributed through 
subscriptions; newsstands and street boxes 
(located in the Roxbury, Dorchester, Matta-
pan, South End, Jamaica Plain, Roslindale, 
Cambridge, Hyde Park, Brockton, Randolph and 
Worcester areas). 

RATES»

SPACE RESERVATION MONDAY 10 AM

CAMERA-READY MONDAY 3 PM
MATERIAL SUBMISSION

FOR MONDAY  FRIDAY 10 AM
HOLIDAYS SPACE

EMAIL CONTACT:

ADS@BANNERPUB.COM

BACK ISSUES» 
Back issues of the Banner can be obtained by mailing in 
prepayment of $3 to Bay State Banner, 23 Drydock Avenue, 
Boston, MA  02210, Attention: Circulation Department.

DISCOUNTS»
Advertising discounts are available and are based on  
volume. Please call Sandra Casagrand (617) 261-4600 
ext. 7797 for further details.

CANCELLATIONS» 
Advertisements canceled after the deadline still require 
payment based on reserved space.

PREMIUM POSITIONS»
Every effort will be made to comply with position requests 
(for ads over 40 inches) but is not guaranteed unless a 
premium position fee of 25% is paid.

DEADLINES»

LEGAL ADVERTISING: 
PROBATE MATTERS   $140/WEEK
LEGAL NOTICES  $1.50/LINE
Requests for proposals are considered legal 
notices. All legal notices are pubset by the 
Banner on a 2-column width.  Rates are 
non-commissionable.

BUSINESS DIRECTORY:
30-WORD LISTING FOR  $250
SIX MONTHS IN PRINT  

FOR THURSDAY 
PUBLICATION:

TWO OUT OF EVERY FIVE  AMERICANS WILL DEVELOP  TYPE 2 DIABETESBeHealthy_Diabetes_2014_crowd.indd   1

11/4/14   10:51 AM
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Be knowledgeable. Be well. Be healthy.

Spring 2015

WHEN MEMORIES FADE

Launched in September of 2006 this quarterly publication of 
the Banner is aimed at reducing racial and ethnic disparities in 
healthcare. Be Healthy is a print and online campaign providing 
quarterly information on a variety of health topics linked with 
racial disparities in healthcare and is the recipient of the 2007 
American Cancer Society Sword of Hope Award for excellence 
in communications about cancer. Be Healthy is sponsored by 
various prominent healthcare institutions.

BE HEALTHY

Banner Biz is a bi-monthly print magazine that intersects 
business with community. Most business magazines discuss 
business concerns as being separate from social issues, but we 
believe that business development is at the center of creating 
opportunity and building wealth in our urban centers. The mag-
azine will include a dynamic online platform that will be regularly 
updated, and will allow us to reach a very large audience.

BANNER BIZ

[CONTACT: RACHEL REARDON // (617) 261-4600X7799 // ADS@BANNERPUB.COM // BAYSTATEBANNER.COM]



[DISPLAY ADVERTISING]

FULL PAGE  
10” w x 15.75” h

Black & 
White:

Open rate  
$1,950 

Non-profit  
$1,653

THREE-QUARTER PAGE 
10” w x 11.771” h

Black & 
White:

Open rate  
$1,470 

Non-profit  
$1,254

JUNIOR PAGE
7.967” w x 11.771” h

Black & 
White:

Open rate  
$1,182 

Non-profit  
$1,006

VERTICAL JUNIOR PAGE
5.933” w x 15.75” h

Black & 
White:

Open rate  
$1,182 

Non-profit  
$1,006

HORIZONTAL HALF PAGE 
10” w x 7.792” h

Black & 
White:

Open rate  
$990 

Non-profit  
$846

VERTICAL TALL 
3.9” w x 11.771” h

Black & 
White:

Open rate  
$606

Non-profit  
$520

QUARTER PAGE 
5.933” w x 7.792” h

Black & 
White:

Open rate  
$606 

Non-profit  
$520

HORIZONTAL 1/4 PAGE 
10” w x 3.812” h

Black & 
White:

Open rate  
$606 

Non-profit  
$520

1/5 PAGE  
3.9” w x 7.792” h

Black & 
White:

Open rate  
$414

Non-profit  
$356

POSTCARD  
5.933” w x 3.812” h

Black & 
White:

Open rate  
$318 

Non-profit  
$274

1/8 PAGE
3.9” w x 3.812” h

Black & 
White:

Open rate  
$222 

Non-profit  
$193

BUSINESS CARD 
3.9” w x 1.823” h

Black & 
White:

Open rate  
$126 

Non-profit  
$112

VERTICAL BUSINESS CARD
1.867” w x 3.812” h

Black & 
White:

Open rate  
$126 

Non-profit  
$112

FULL COLOR IS AN  
ADDITIONAL $400
SPECIFICATIONS FOR  
ELECTRONIC FILES
Please use only these file formats and 
specifications when sending advertis-
ing electronically:

n  FOR PDF DOCUMENTS: Make 
sure to embed all fonts (subset 
all below 100%) when distilling. Do 
not downsample artwork resolutions. 
Please set the distiller job options to 
compatibility with Acrobat 4 or higher. 
The color mode should be CMYK.

n  FOR ADOBE INDESIGN DOC-
UMENTS: Use only Mac Type 1 
Postscript fonts. Photos should be at 
200 dpi, line art at 1200 dpi. Include 
copies of all fonts used (printer and 
screen components, please), and 
make sure all graphics (TIFF, EPS or 
JPEG) are sent along with the InDe-
sign CS or CS2 file. If emailing, please 
stuff the document and accompanying 
files and fonts into a Stuffit archive.

n  You may also send ads as 300 dpi 
TIFF files.

n  When sending just photos, use TIFF 
or JPEG format. Photos should be at 
200 dpi, line art at 1200 dpi.

n  Please do not design ads using 
Microsoft Word, this will only be 
accepted for the content of an ad.

E-mail ads to ads@bannerpub.com
Following the above specifications  
will ensure effective output of your  
camera-ready ads or electronic files.

2016 ROP ADVERTISING RATES & SPECS (NET)» EFFECTIVE JAN. 1, 2016 (COST INCLUDES 
AD POSTING ON DIGITAL MARKETPLACE)

[CONTACT: RACHEL REARDON // (617) 261-4600X7799 // ADS@BANNERPUB.COM // BAYSTATEBANNER.COM]



[CONTACT: RACHEL REARDON // (617) 261-4600X7799 // ADS@BANNERPUB.COM // BAYSTATEBANNER.COM]

[CLASSIFIED ADVERTISING]

2016 CLASSIFIED ADVERTISING RATES (NET)»

n HELP WANTED

n REAL ESTATE

  AD SIZES   INCHES   NON-PROFIT   OPEN/NET
  1 column x 3"  1.528" x 3"  $58.50  $69
  2 columns x 3"  3.222" x 3"  $117  $138
  2 columns x 4"  3.222" x 4"  $156  $184
  2 columns x 5"  3.222" x 5"  $195  $230
  1/8 page *  12 column inches  $334  $401
  2 columns x 6"  3.222" x 6"    
  3 columns x 4"  4.917" x 4"    
  1/4 page*  24 column inches  $568  $677
  3 columns x 8"  4.914 x 8"    
  4 columns x 6"  6.611" x 6"    
  1/2 page *  48 column inches  $1036  $1229
  6 columns x 8"  10" x 8"
  full page*  90 column inches  $1855  $2195
  6 columns x 15"  10" x 15"

  *Prices include posting online for 2 weeks

  AD SIZES   INCHES   NON-PROFIT   OPEN/NET
  1 column x 3"  1.528" x 3"  $128.50  $139
  2 columns x 3"  3.222" x 3"  $187  $208
  2 columns x 4"  3.222" x 4"  $226  $254
  2 columns x 5"  3.222" x 5"  $265  $300
  1/8 page   12 column inches  $304  $346
  2 columns x 6"  3.222" x 6"    
  3 columns x 4"  4.917" x 4"    
  1/4 page  24 column inches  $538  $622
  3 columns x 8"  4.914 x 8"    
  4 columns x 6"  6.611" x 6"    
  1/2 page   48 column inches  $1006  $1174
  6 columns x 8"  10" x 8"
  full page  90 column inches  $1825  $2140
  6 columns x 15"  10" x 15"

 Prices include posting online for 1 month

CLASSIFIED DIMENSIONS:
1 col. width 1.528 in.
2 col. width 3.222 in.
3 col. width 4.917 in.
4 col. width 6.611 in.
5 col. width 8.306 in.
6 col. width 10.000 in.
LENGTH To the half inch
MINIMUM AD SIZE 1X3

Other sizes available. To determine 
cost, multiply the number  of columns 
by the length (example: 2 col x 5" = 10 
col. in.). Then multiply that by the rate.
Color available for additional $400.

SPECIFICATIONS FOR FILE SUBMISSION:
n  Submit camera ready artwork as a pdf, at 300 dpi, grayscale color mode. Minimum font size is 7pt.
n  Submit ads for creation as a word doc and send all pictures and logos as separate jpeg files. 

AD SIZES»

EMAIL ADS TO ADS@BANNERPUB.COM

ADS 12 COLUMN INCHES AND 
LARGER INCLUDE POSTING ON OUR 
WEBSITE AS INDICATED. ONLINE 
POSTING IS OPTIONAL FOR ADS 
SMALLER THAN 12 COLUMN INCHES. 
THE COST IS AN ADDITIONAL $100 
(NON-PROFIT) OR $125 (OPEN/NET) 
FOR A TWO-WEEK POSTING.

DIGITAL»

NON-PROFIT/LOCAL ..... $19.50 PER COLUMN IN. OPEN/NET ...................... $23 PER COLUMN IN.

HELP WANTED:

REAL ESTATE:
ALL REAL ESTATE ADS ARE REQUIRED 
TO POST THEIR ADS ONLINE TO THE 
MARKETPLACE AT AN ADDITIONAL 
COST OF $70 PER INSERTION. 
THE MARKETPLACE INCLUDES THE 
POSTING OF YOUR AD FOR A MONTH 
AS WELL AS A DIRECTORY LISTING 
HELPING YOUR PROPERTY BECOME 
MORE SEARCHABLE AND ASSISTING 
PEOPLE IN LOCATING IT. 

AD SPECS»



[CONTACT: SANDRA CASAGRAND // (617) 261-4600X7797 // SANDRA@BANNERPUB.COM // BAYSTATEBANNER.COM]

[DIGITAL ADVERTISING]

AD SIZES»

WEBSITE PLACEMENT MOBILE PLACEMENT
YOUR AD HERE: LEADERBOARD ABF

YOUR AD HERE: LEADERBOARD BTF

YOUR AD HERE: 
BIG BOX  

BTF

YOUR AD HERE: 
BIG BOX  

ABF

PRE ROLL VIDEO SLOTS ARE AVAILABLE AS WELL, CONTACT SANDRA CASAGRAND FOR MORE INFORMATION.

LEADERBOARD  above the fold (ABF)  728 px × 90 px

LEADERBOARD  below the fold (BTF)  728 px × 90 px

BIG BOX  above the fold (ABF)  300 px × 250 px  

BIG BOX  below the fold (BTF)  300 px × 250 px 

MOBILE    320 px × 50 px

YOUR MOBIL AD HERE

YOUR MOBIL AD HERE

BAYSTATEBANNER.COM DISPLAY ADS»

THE MARKETPLACE»

AD DETAILS»
File size: 30k // Ad resolution: 72 dpi

Accepted file formats: JPEG, GIF, GIF Animated, Flash

Animation Length: Up to 30 seconds

PACKAGES»
Ad/event promotions available with ad placement including so-

cial media mentions, e-newsletter mentions, featured videos, 

ticket giveaways and contests. Ask for more specific details

 NATIONAL ADVERTISING RATES»
  TYPE  RATE  NOTES
  ROS Banner ads $12 CPM No section or DMA targeting

  Multiple Market $16 CPM Ads run across the LHD
  Targeting  geo targeted to multiple DMAs

  Mobil $13 CPM

 LOCAL ADVERTISING RATES»
  TYPE  RATE  NOTES
  ROS Banner ads $15 CPM No section or DMA targeting

  Pre-Roll $20 15 or 30 sec. 
  VAST COMPLIANT ROS ONLY
  Mobil $13 CPM

THE DIGITAL MARKETPLACE HAS TWO SECTIONS:
Ads.baystatebanner.com is an online marketplace 
that allows our print ads to appear online on a platform 
that is highly optimized for Google searches across all 
digital platforms: tablets, website and mobile phones.
local.baystatebanner.com is an online directory that 
is easily searched on websites, mobile phones and tab-
lets. 80% of searches online are for local services and 
products and this allows your company to reach those 
customers searching online.

By having your business listed in either section, it 
will improve the search engine optimization (SEO) of 
your company, which in turn will place your business 
higher on Google search results. This ultimately will 
draw more traffic to your business. 

On average, it takes 6 months to see results and a 
significant increase in traffic, but we’ll send you peri-
odic reports so you can see the progress and analyze 
your traffic. 

The Banner’s new online Marketplace enhances our print 
ads by including them across all of the most widely used 
digital devices — mobile phones, computers and tablets. 
80% of consumers search online first before buying local 
products and services. Our highly optimized platform gives 
our local businesses an opportunity to have their ads 
included in the digital searches.

For all display print ads, $30 will be added per 
insertion for the ad to be displayed online for the follow-
ing month. 

For Real Estate ads, $70 will be charged per insertion 
for the ad to be displayed online for the following month. 
This will allow for the property to show up more widely in 
searches as well as increasing the online presence.

Contact Sandra Casagrand to learn about more  
extensive listing opportunities or with any questions at 
sandra@bannerpub.com or (617) 261-4600 x7797.

RATES»



CAREER & EDUCATION
JANUARY 7
Career Advancement/Education
Space closing & article  
deadline December 30

MARCH 10
Career Advancement/Education
Space closing & article deadline March 3

MAY 5
Career Advancement/Education
Space closing & article deadline April 28

AUGUST 4
Career Advancement/Education
Space closing & article deadline July 28

OCTOBER 13
Career Advancement/Education 
Space closing & article  
deadline October 6

DECEMBER 8
Career Advancement/Education
Space closing & article deadline December 1

HEALTH & WELLNESS
FEBRUARY 11 
Healthy Living
Space closing & article  
deadline February 4

APRIL 14
Spring into health
Space closing & article  
deadline April 7

JUNE 9
Men’s Health
Space closing & article  
deadline June 2

AUGUST 11
Fall Health
Space closing & article  
deadline August 4 

OCTOBER 6
Winter Health
Space closing & article  
deadline September 29

*Schedule is subject to change. Changes will be posted online

FULL PAGE DISPLAY AD 
1,200 WORD ARTICLE AND COLOR PHOTO
Article posted online and promoted through social media
10” wide x 15.75" tall
Non-profit rate: $2,500 // Open rate: $3,000

HALF PAGE COLOR AD 
700 WORD ARTICLE AND COLOR PHOTO
Article posted online and promoted through social media
10" wide x 7.79" tall
Non-profit rate: $1,600 // Open rate: $2,000

QUARTER PAGE COLOR DISPLAY AD  
COLOR PHOTO AND CAPTION
5.9" wide x 7.79" tall
Non-profit rate: $890 // Open rate: $976

ONE FIFTH PAGE COLOR DISPLAY AD
3.9" wide x 7.79" tall
Non-profit rate: $626 // Open rate: $684

POSTCARD COLOR DISPLAY AD
5.9" wide x 3.812" tall
Non-profit rate: $392 // Open rate $452

Mattapan Community Health 
Center (MCHC) views spring as a 
time for new beginnings. It is an 
opportunity to improve in all as-
pects of life, including health. Be-
havioral health illness often goes 
untreated, because issues like 
depression, anxiety, or substance 
abuse are frequently ignored or 
undiagnosed. MCHC and its part-
ners have recognized the impor-
tance of treating these issues in a 
patient-centered culturally-sensi-
tive way. Dr. Azzie Young, Presi-
dent and CEO of Mattapan Com-
munity Health Center notes, “We 
are very excited to offer integrated 
mental health services in our 
community. All clients and pa-
tients are in good hands with our 
amazing primary care and behav-
ioral health providers. The Health 
Center appreciates our partners 
and the leadership of our elected 
officials to make mental health 
services in Mattapan a reality.” 

MCHC has created an innova-
tive approach to behavioral health 
care by including this care directly 
with primary care. This effort was 
led in partnership with Boston 
Medical Center, Wheelock Col-
lege, the Massachusetts Screening, 
Brief Intervention and Referral to 
Treatment Training and Technical 

Program Assistance, and three 
community partners. Patients 
can seek treatment of behavioral 
health illnesses just as they would 
for medical and dental illnesses. 

Behavioral health illness may 
be viewed as a complex, often-
times taboo, issue. Therefore, the 
Health Center educated its staff 
on the sensitivity of this topic, cre-
ated new policies to better pro-
tect patient health information, 
and developed procedures to keep 
patients safe. These actions will 
ensure patients’ privacy.

A behavioral health team now 
works directly with primary care 
providers to improve the health 
of the Mattapan community and 
its surrounding areas. A full-time 
Social Worker and Case Manager 
work closely with patients and pro-
viders to ensure the highest quality 
care. MCHC also hired a psychiat-
ric nurse practitioner, a psychia-
trist, a substance abuse specialist, 
and a psychologist so that most 
patients’ health care needs can be 
addressed and treated onsite. This 
team-based process allows pa-
tients to avoid the long wait-times 
that often plague referrals to other 
resources.

MCHC’s Chief Medical Offi-
cer and Director of the Behavioral 
Health Program, Ramon Cancino, 
MD, MSc, states, “Integrating pri-
mary care and behavioral health 

care is the key to improving qual-
ity of care.” He goes on to say, “Pa-
tients with diabetes and depres-
sion have worse outcomes than 
patients who have only diabetes. 
In these patients, health centers 
must partner with patients and 
address both diabetes and depres-
sion in order to save lives.”

The program also aims to in-
crease outreach and education 

about behavioral health illnesses 
for children, adolescents, and 
their parents. Social workers 
from Wheelock College will work 
with the team and the commu-
nity. “Wheelock College is pleased 
to work with these outstand-
ing partners who are commit-
ted to tackling the community 
challenge by adopting an inno-
vative model which will reduce 
fragmentation and attend to the 
needs of the whole patient,” says 
Marta T. Rosa, Senior Executive 
Director of the Department of 
Government and External Affairs 
at Wheelock College. “Jointly 
we are improving recognition, 

treatment, and management of 
psychosocial problems and coor-
dination of care across primary 
care and specialty area teams at 
the Health Center.”

The integrated behavioral 
health care program started in 
December 2014 and has already 
seen more than 250 visits. Mat-
tapan Community Health Center 
looks forward to seeing new med-
ical, dental, and behavioral health 
patients in the Spring. Providers 
are accepting Existing and New 
Patients. If needed, the Health 
Center can also help individuals 
and families sign up for health 
insurance.

Caring for the whole you
MCHC springs into behavioral health care

By PARTNERS HEALTHCARE

COURTESY PARTNERS HEALTHCARE

Mattapan Community Health Center’s partners gathered for their first integrated behavioral health planning meeting. Key partners of 
the committee include: Boston Medical Center, Wheelock College, MASBIRT, the MCHC Team, two schools, and a community center.
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HEALTH&WELLNESSSpecial Advertising Section

We’re helping a new generation of caregivers get the skills and support they need to succeed. 

When Darnell Kuykendall graduated from college in 2006, he couldn’t know that the economy was headed into a tailspin. So Darnell rode out the recession  
in a series of jobs that paid the bills, but didn’t make full use of his education or the leadership skills he developed as captain of both his track and football 
teams at Bridgewater-Raynham High.  

Fast forward to 2011, when Darnell applied to the Partners in Career and Workforce Development (PCWD) program. PCWD is full-time training program  
supported by Massachusetts General Hospital that gives participants an introduction to entry-level careers in health care, while preparing them to find,  
apply for, and secure positions within the Partners system of hospitals. 

For Darnell, the program has led to an important role — helping to manage the MGH Operating Room MRI Suite, one of the most advanced imaging  
facilities in the country. It’s a career with a future. One that matters — to Darnell and to the patients he serves every day. And it’s one more example  
of how we’re investing in tomorrow’s workforce today. 

See how we’re tackling health care’s toughest challenges at connectwithpartners.org

From making do To making a diFFerence.

FOR MORE INFORMATION AND TO PLACE AN AD CONTACT  
SANDRA CASAGRAND AT SANDRA@BANNERPUB.COM  

OR (617) 261-4600 EXT. 7797 

Colette Greenstein

Searching for that perfect gift? 
Here are some ideas to help plan 
your holiday shopping.

For readers of fic-
tion, nonfiction, 
and graphic novels 
make sure to stop 
by Papercuts, JP’s 
new independent 
bookstore located 
at 5 Green Street. 
For store hours and 
more information, call 
617.522-3404 or visit 
www.facebook.com/
papercutsjp

Interested in the arts? Look no further 
than the Mayor’s holiday site for 
discounts on a variety of live perfor-
mances from Black Nativity and Tony 
Williams’ Urban Nutcracker to First 
Night Boston 2015. For discounts and 
more, visit www.mayorsholiday.com.

For the friend or 
family member 
who has a sweet 
tooth or appreci-
ates good, simple 
food, buy a gift 
card to Flour 
Bakery + Café. 
Stop by at one of 
their four locations 
throughout the 
city and purchase 
a gift card in any 
denomination. 
Go to www.flour-
bakery.com for 
locations.

Take a holiday stroll this Wednesday, December 10 with The Sixth 
Annual South End Holiday Shop Local Dine Local Night featuring 
over 50 retailers and restaurants including, Flock, Hudson, Polka Dog 
Bakery, South End Athletic Company, Myers + Chang, Tremont 647, 
Union Bar and Grille and many more taking place from 4 p.m. to 9 p.m. 
There’ll be free pedicabs and complimentary parking at 540 Harrison 
Avenue. For a complete listing, go to www.sebaboston.com events.

In need of a hat to brave the colder winter months? 
Shop at Salmagundi in Jamaica Plain where they 
stock over 12,000 perfectly hand-picked hats for 
ladies and gents. They also offer a selection of ac-
cessories from gloves and scarves, to jewelry and 
clothing. Visit the shop at 765 Centre Street or shop 
online at www.salmagundiboston.com.

Looking for a gift that’s a bit more Afro- 
centric? For over 35 years, A Nubian 
Notion has provided unique African,  
Afro-centric and Caribbean products from 
books, music, jewelry, and more, right 
in the heart of Roxbury at 41–47 Warren 
Street. For store hours call 617.442.2622.

Urban Nutcracker (Photo by Raven Wolfe Photography) 

(Photos courtesy Salmagundi)

Yo La Tengo (Photo by Carlie Armstrong)

Patty Larkin (Photo by Jana Leon)

Owner Kate Layte at Papercuts JP (Photo by Yiging Shaq/www.bostonmag-
azine.com)

(Photo courtesy www.flourbakerycafe.com)

HOLIDAY SHOPPING
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Ongoing professional devel-
opment is essential for success in 
any career. This is especially true 
for people who aspire to be lead-
ers.   That’s why Partners Health-
Care and the Kraft family collab-
orated to create the Kraft Center 
for Leadership and Training in 
Community Health. The Kraft 
Center aims to help develop the 
careers and leadership skills of ex-
cellent physicians and nurses who 
are committed to improving the 
health of our communities.

Ebonie Woolcock, MD, MPH 
is currently a practitioner in the 
Kraft Center for Community 
Health Program and is work-
ing at the Bowdoin Street Health 
Center in Dorchester. Upon com-
pleting her residency at Boston 
Medical Center, Ebonie was cer-
tain that she wanted to remain in 
the Boston area and work in the 
field of public health. “I was born 
and raised in Dorchester and I 
have always had a strong desire to 
serve the community that raised 
me,” says Ebonie. An attending 
physician who served as a mentor 
at Boston Medical Center had 
mentioned the Kraft Program 
to Ebonie, but it wasn’t until she 
chose to work at Bowdoin Street 
Health Center that she realized it 

made perfect sense to pursue the 
opportunity. The team at Bowdoin 
Street also strongly encouraged 
Ebonie to pursue the Program, 
which made the process easier as 
well. Ebonie is glad that she did—
“The Kraft Program is what allows 
me to do just what I had hoped to 
do. I get to work in the community 
health centers I went to growing 
up. And I get to be the face I didn’t 
get to see growing up. I not only 
look like my patients, but I was 
also raised in the same neighbor-
hoods they were.”

As a Kraft Practitioner, Ebonie 
is able to further her education, 
while also providing leadership on 
a specific project that addresses 
a particular need in the commu-
nity. Ebonie is familiar with the 
challenges a family can face with 
pregnancy—Ebonie’s own mother 
gave birth to her as a teenager. For 
her project, Ebonie is caring for ex-
pectant mothers who are patients 
at Bowdoin Street and extending 
their care beyond the standard 
health care services.  Along with 
the basic provision of care, Ebonie 
is also improving the financial lit-
eracy of her patients. “There are 
many different things about par-
enthood that can overwhelm a 
new mom—including finances,” 
says Ebonie. “We hope to help our 
patients learn to budget, find ways 
to afford their new expenses, and 

also plan for the future. Financial 
education is important for the 
healthy life of both the mother and 
the child.”

The work that Ebonie is doing is 
essential for the health of the com-
munity—she identified a need spe-
cific to the population she serves 
and is working to meet that need. 
Her participation as a Kraft Prac-
titioner is what enables this work. 
“Kraft has allowed me to take time 
out of seeing patients to address a 
need that will make a difference in 
families’ lives, says Ebonie. Kraft 
has also been a vital part of Ebonie’s 
continuing education: “It has also 
helped me further my education 
through both school and through 
connecting with other Kraft phy-
sicians and nurses participating 
in the program. The opportunity 
to share about our experiences in 
community health centers is an ed-
ucation in and of itself.”

“Ebonie Woolcock is a great ex-
ample of what Partners and the 
Kraft family had in mind when 
establishing the Kraft Center for 
Community Health,” says Matt 
Fishman, Partners HealthCare 
Vice President for Community 
Health. “Her familiarity with and 
dedication to her patients at the 
health center are outstanding.  
And her commitment to learn-
ing and using the leadership skills 
necessary to work with patients to 

make progress on their core needs 
is what truly makes a difference in 
the health and well-being of the 
whole community.” 

Since its founding in 2011, 
the Kraft Center for Community 

Health has placed thirteen fellows 
and thirty seven practitioners like 
Ebonie in twenty five community 
health centers and community 
mental health centers throughout 
eastern Massachusetts.

Ebonie Woolcock, MD, MPH and Kraft Practitioner 
providing care at Bowdoin Street Health Center
By PARTNERS HEALTHCARE

PHOTO COURTESY PARTNERS HEALTHCARE

Ebonie Woolcock, MD, MPH, is currently working as a Kraft Practitioner at Bowdoin 
Street Health Center.
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We’re helping a new generation of caregivers get the mentoring and support they need to succeed. 
 
After immigrating to Boston from Barbados, Rhonda Maloney worked a series of full-time retail and administrative jobs — all while raising three  
children on her own. The jobs were just that — jobs. They paid the bills, but nothing more. And when her employer of six years wa s forced to shut  
its doors, Rhonda found herself out of work and at a crossroads. She could look for another job, or she could look for something more. 

Fast forward to 2010, when Rhonda applied to the Partners in Career and Workforce Development (PCWD) program. This full-time training program is  
supported by Brigham and Women’s Hospital (BWH) and gives participants an introduction to entry-level careers in health care, preparing them to find, 
apply for, and secure positions within the Partners system of hospitals. 
 
For Rhonda, the program has led to a role in the Ultrasound and Radiology department at BWH — a position that’s inspired her to go back to school and prepare 
for a career in Occupational Therapy. It’s an important step for Rhonda’s future, and it’s one more example of how we’re investing in tomorrow’s workforce today. 
 
See how we’re tackling health care’s toughest challenges at connectwithpartners.org

From a job To a career.
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BLACKHISTORY
FEBRUARY IS BLACK HISTORY MONTH: CELEBRATING THE IMPORTANT EVENTS AND PEOPLE THAT HAVE HELPED SHAPE AMERICA

CELEBRATING 50 YEARS
PHOTOS FROM THE BANNER ARCHIVES

[CONTACT: SANDRA CASAGRAND // (617) 261-4600X7797 // SANDRA@BANNERPUB.COM // BAYSTATEBANNER.COM]

[CALENDAR]

2016 EDITORIAL FEATURES»

2016 SUPPLEMENTS»

PUBLISH DATE  SECTION (*Advertorial)
January 7 Career & Education *
January 14 Tribute to Dr. Martin Luther King, Jr.
February 4 Black History Month
February 11 Health & Wellness *
March 10 Career & Education *
April 14 Career & Education *
May  5   Health & Wellness*
June 2 Black Music Month
June 9 Health & Wellness *
August 4 Career & Education *
August 11  Health & Wellness *
October 6 Health & Wellness *
October 13 Fall Education *
November 10  Holiday Shopping Guide *
December 8 Career & Education *

SPONSORED ARTICLES & ADS»



[MEDIA REPORT]

2015 ALLIANCE FOR AUDITED MEDIA REPORT»
ZIP CODE BREAKDOWN FOR BAY STATE BANNER

02210
02215
02108
02109
02110
02111
02114
02115
02116
02118
02119
02120
02121
02122
02124
02125
02126
02129
02130
02131
02136
02138
02139
02301
02368

Boston
Boston
Boston
Boston
Boston
Boston
Boston
Boston
Boston
Boston
Boston
Roxbury Crossing
Dorchester
Dorchester
Dorchester Center
Dorchester
Mattapan
Charlestown
Jamaica Plain
Roslindale
Hyde Park
Cambridge
Cambridge
Brockton
Randolph

400
25

485
300
35
50
50

490
660

1,335
7,805
1,680
2,455
810

2,360
1,860
1,440
125

2,265
575
380
225
50

300
290

ZIP CODE TOWN NUMBER OF PAPERS

[CONTACT: SANDRA CASAGRAND // (617) 261-4600X7797 // SANDRA@BANNERPUB.COM // BAYSTATEBANNER.COM]


