
CAREER & EDUCATION
JANUARY 7
Career Advancement/Education
Space closing & article  
deadline December 30

MARCH 10
Career Advancement/Education
Space closing & article deadline March 3

APRIL 14
Career Advancement/Education
Space closing & article deadline April 7

AUGUST 4
Career Advancement/Education
Space closing & article deadline July 28

OCTOBER 13
Career Advancement/Education 
Space closing & article  
deadline October 6

DECEMBER 8
Career Advancement/Education
Space closing & article deadline December 1

HEALTH & WELLNESS
FEBRUARY 11 
Healthy Living
Space closing & article  
deadline February 4

MAY 5
Spring into health
Space closing & article  
deadline April 28

JUNE 9
Men’s Health
Space closing & article  
deadline June 2

AUGUST 11
Fall Health
Space closing & article  
deadline August 4 

OCTOBER 6
Winter Health
Space closing & article  
deadline September 29

*Schedule is subject to change. Changes will be posted online

FULL PAGE DISPLAY AD 
1,200 WORD ARTICLE AND COLOR PHOTO
Article posted online and promoted through social media
10” wide x 15.75" tall
Non-profit rate: $2,500 // Open rate: $3,000

HALF PAGE COLOR AD 
700 WORD ARTICLE AND COLOR PHOTO
Article posted online and promoted through social media
10" wide x 7.79" tall
Non-profit rate: $1,600 // Open rate: $2,000

QUARTER PAGE COLOR DISPLAY AD  
COLOR PHOTO AND CAPTION
5.9" wide x 7.79" tall
Non-profit rate: $890 // Open rate: $976

ONE FIFTH PAGE COLOR DISPLAY AD
3.9" wide x 7.79" tall
Non-profit rate: $626 // Open rate: $684

POSTCARD COLOR DISPLAY AD
5.9" wide x 3.812" tall
Non-profit rate: $392 // Open rate $452

Mattapan Community Health 
Center (MCHC) views spring as a 
time for new beginnings. It is an 
opportunity to improve in all as-
pects of life, including health. Be-
havioral health illness often goes 
untreated, because issues like 
depression, anxiety, or substance 
abuse are frequently ignored or 
undiagnosed. MCHC and its part-
ners have recognized the impor-
tance of treating these issues in a 
patient-centered culturally-sensi-
tive way. Dr. Azzie Young, Presi-
dent and CEO of Mattapan Com-
munity Health Center notes, “We 
are very excited to offer integrated 
mental health services in our 
community. All clients and pa-
tients are in good hands with our 
amazing primary care and behav-
ioral health providers. The Health 
Center appreciates our partners 
and the leadership of our elected 
officials to make mental health 
services in Mattapan a reality.” 

MCHC has created an innova-
tive approach to behavioral health 
care by including this care directly 
with primary care. This effort was 
led in partnership with Boston 
Medical Center, Wheelock Col-
lege, the Massachusetts Screening, 
Brief Intervention and Referral to 
Treatment Training and Technical 

Program Assistance, and three 
community partners. Patients 
can seek treatment of behavioral 
health illnesses just as they would 
for medical and dental illnesses. 

Behavioral health illness may 
be viewed as a complex, often-
times taboo, issue. Therefore, the 
Health Center educated its staff 
on the sensitivity of this topic, cre-
ated new policies to better pro-
tect patient health information, 
and developed procedures to keep 
patients safe. These actions will 
ensure patients’ privacy.

A behavioral health team now 
works directly with primary care 
providers to improve the health 
of the Mattapan community and 
its surrounding areas. A full-time 
Social Worker and Case Manager 
work closely with patients and pro-
viders to ensure the highest quality 
care. MCHC also hired a psychiat-
ric nurse practitioner, a psychia-
trist, a substance abuse specialist, 
and a psychologist so that most 
patients’ health care needs can be 
addressed and treated onsite. This 
team-based process allows pa-
tients to avoid the long wait-times 
that often plague referrals to other 
resources.

MCHC’s Chief Medical Offi-
cer and Director of the Behavioral 
Health Program, Ramon Cancino, 
MD, MSc, states, “Integrating pri-
mary care and behavioral health 

care is the key to improving qual-
ity of care.” He goes on to say, “Pa-
tients with diabetes and depres-
sion have worse outcomes than 
patients who have only diabetes. 
In these patients, health centers 
must partner with patients and 
address both diabetes and depres-
sion in order to save lives.”

The program also aims to in-
crease outreach and education 

about behavioral health illnesses 
for children, adolescents, and 
their parents. Social workers 
from Wheelock College will work 
with the team and the commu-
nity. “Wheelock College is pleased 
to work with these outstand-
ing partners who are commit-
ted to tackling the community 
challenge by adopting an inno-
vative model which will reduce 
fragmentation and attend to the 
needs of the whole patient,” says 
Marta T. Rosa, Senior Executive 
Director of the Department of 
Government and External Affairs 
at Wheelock College. “Jointly 
we are improving recognition, 

treatment, and management of 
psychosocial problems and coor-
dination of care across primary 
care and specialty area teams at 
the Health Center.”

The integrated behavioral 
health care program started in 
December 2014 and has already 
seen more than 250 visits. Mat-
tapan Community Health Center 
looks forward to seeing new med-
ical, dental, and behavioral health 
patients in the Spring. Providers 
are accepting Existing and New 
Patients. If needed, the Health 
Center can also help individuals 
and families sign up for health 
insurance.

Caring for the whole you
MCHC springs into behavioral health care

By PARTNERS HEALTHCARE

COURTESY PARTNERS HEALTHCARE

Mattapan Community Health Center’s partners gathered for their first integrated behavioral health planning meeting. Key partners of 
the committee include: Boston Medical Center, Wheelock College, MASBIRT, the MCHC Team, two schools, and a community center.
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We’re helping a new generation of caregivers get the skills and support they need to succeed. 

When Darnell Kuykendall graduated from college in 2006, he couldn’t know that the economy was headed into a tailspin. So Darnell rode out the recession  
in a series of jobs that paid the bills, but didn’t make full use of his education or the leadership skills he developed as captain of both his track and football 
teams at Bridgewater-Raynham High.  

Fast forward to 2011, when Darnell applied to the Partners in Career and Workforce Development (PCWD) program. PCWD is full-time training program  
supported by Massachusetts General Hospital that gives participants an introduction to entry-level careers in health care, while preparing them to find,  
apply for, and secure positions within the Partners system of hospitals. 

For Darnell, the program has led to an important role — helping to manage the MGH Operating Room MRI Suite, one of the most advanced imaging  
facilities in the country. It’s a career with a future. One that matters — to Darnell and to the patients he serves every day. And it’s one more example  
of how we’re investing in tomorrow’s workforce today. 

See how we’re tackling health care’s toughest challenges at connectwithpartners.org

From making do To making a diFFerence.

FOR MORE INFORMATION AND TO PLACE AN AD CONTACT  
SANDRA CASAGRAND AT SANDRA@BANNERPUB.COM  

OR (617) 261-4600 EXT. 7797 

Colette Greenstein

Searching for that perfect gift? 
Here are some ideas to help plan 
your holiday shopping.

For readers of fic-
tion, nonfiction, 
and graphic novels 
make sure to stop 
by Papercuts, JP’s 
new independent 
bookstore located 
at 5 Green Street. 
For store hours and 
more information, call 
617.522-3404 or visit 
www.facebook.com/
papercutsjp

Interested in the arts? Look no further 
than the Mayor’s holiday site for 
discounts on a variety of live perfor-
mances from Black Nativity and Tony 
Williams’ Urban Nutcracker to First 
Night Boston 2015. For discounts and 
more, visit www.mayorsholiday.com.

For the friend or 
family member 
who has a sweet 
tooth or appreci-
ates good, simple 
food, buy a gift 
card to Flour 
Bakery + Café. 
Stop by at one of 
their four locations 
throughout the 
city and purchase 
a gift card in any 
denomination. 
Go to www.flour-
bakery.com for 
locations.

Take a holiday stroll this Wednesday, December 10 with The Sixth 
Annual South End Holiday Shop Local Dine Local Night featuring 
over 50 retailers and restaurants including, Flock, Hudson, Polka Dog 
Bakery, South End Athletic Company, Myers + Chang, Tremont 647, 
Union Bar and Grille and many more taking place from 4 p.m. to 9 p.m. 
There’ll be free pedicabs and complimentary parking at 540 Harrison 
Avenue. For a complete listing, go to www.sebaboston.com events.

In need of a hat to brave the colder winter months? 
Shop at Salmagundi in Jamaica Plain where they 
stock over 12,000 perfectly hand-picked hats for 
ladies and gents. They also offer a selection of ac-
cessories from gloves and scarves, to jewelry and 
clothing. Visit the shop at 765 Centre Street or shop 
online at www.salmagundiboston.com.

Looking for a gift that’s a bit more Afro- 
centric? For over 35 years, A Nubian 
Notion has provided unique African,  
Afro-centric and Caribbean products from 
books, music, jewelry, and more, right 
in the heart of Roxbury at 41–47 Warren 
Street. For store hours call 617.442.2622.

Urban Nutcracker (Photo by Raven Wolfe Photography) 

(Photos courtesy Salmagundi)

Yo La Tengo (Photo by Carlie Armstrong)

Patty Larkin (Photo by Jana Leon)

Owner Kate Layte at Papercuts JP (Photo by Yiging Shaq/www.bostonmag-
azine.com)

(Photo courtesy www.flourbakerycafe.com)

HOLIDAY SHOPPING
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Ongoing professional devel-
opment is essential for success in 
any career. This is especially true 
for people who aspire to be lead-
ers.   That’s why Partners Health-
Care and the Kraft family collab-
orated to create the Kraft Center 
for Leadership and Training in 
Community Health. The Kraft 
Center aims to help develop the 
careers and leadership skills of ex-
cellent physicians and nurses who 
are committed to improving the 
health of our communities.

Ebonie Woolcock, MD, MPH 
is currently a practitioner in the 
Kraft Center for Community 
Health Program and is work-
ing at the Bowdoin Street Health 
Center in Dorchester. Upon com-
pleting her residency at Boston 
Medical Center, Ebonie was cer-
tain that she wanted to remain in 
the Boston area and work in the 
field of public health. “I was born 
and raised in Dorchester and I 
have always had a strong desire to 
serve the community that raised 
me,” says Ebonie. An attending 
physician who served as a mentor 
at Boston Medical Center had 
mentioned the Kraft Program 
to Ebonie, but it wasn’t until she 
chose to work at Bowdoin Street 
Health Center that she realized it 

made perfect sense to pursue the 
opportunity. The team at Bowdoin 
Street also strongly encouraged 
Ebonie to pursue the Program, 
which made the process easier as 
well. Ebonie is glad that she did—
“The Kraft Program is what allows 
me to do just what I had hoped to 
do. I get to work in the community 
health centers I went to growing 
up. And I get to be the face I didn’t 
get to see growing up. I not only 
look like my patients, but I was 
also raised in the same neighbor-
hoods they were.”

As a Kraft Practitioner, Ebonie 
is able to further her education, 
while also providing leadership on 
a specific project that addresses 
a particular need in the commu-
nity. Ebonie is familiar with the 
challenges a family can face with 
pregnancy—Ebonie’s own mother 
gave birth to her as a teenager. For 
her project, Ebonie is caring for ex-
pectant mothers who are patients 
at Bowdoin Street and extending 
their care beyond the standard 
health care services.  Along with 
the basic provision of care, Ebonie 
is also improving the financial lit-
eracy of her patients. “There are 
many different things about par-
enthood that can overwhelm a 
new mom—including finances,” 
says Ebonie. “We hope to help our 
patients learn to budget, find ways 
to afford their new expenses, and 

also plan for the future. Financial 
education is important for the 
healthy life of both the mother and 
the child.”

The work that Ebonie is doing is 
essential for the health of the com-
munity—she identified a need spe-
cific to the population she serves 
and is working to meet that need. 
Her participation as a Kraft Prac-
titioner is what enables this work. 
“Kraft has allowed me to take time 
out of seeing patients to address a 
need that will make a difference in 
families’ lives, says Ebonie. Kraft 
has also been a vital part of Ebonie’s 
continuing education: “It has also 
helped me further my education 
through both school and through 
connecting with other Kraft phy-
sicians and nurses participating 
in the program. The opportunity 
to share about our experiences in 
community health centers is an ed-
ucation in and of itself.”

“Ebonie Woolcock is a great ex-
ample of what Partners and the 
Kraft family had in mind when 
establishing the Kraft Center for 
Community Health,” says Matt 
Fishman, Partners HealthCare 
Vice President for Community 
Health. “Her familiarity with and 
dedication to her patients at the 
health center are outstanding.  
And her commitment to learn-
ing and using the leadership skills 
necessary to work with patients to 

make progress on their core needs 
is what truly makes a difference in 
the health and well-being of the 
whole community.” 

Since its founding in 2011, 
the Kraft Center for Community 

Health has placed thirteen fellows 
and thirty seven practitioners like 
Ebonie in twenty five community 
health centers and community 
mental health centers throughout 
eastern Massachusetts.

Ebonie Woolcock, MD, MPH and Kraft Practitioner 
providing care at Bowdoin Street Health Center
By PARTNERS HEALTHCARE

PHOTO COURTESY PARTNERS HEALTHCARE

Ebonie Woolcock, MD, MPH, is currently working as a Kraft Practitioner at Bowdoin 
Street Health Center.
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We’re helping a new generation of caregivers get the mentoring and support they need to succeed. 
 
After immigrating to Boston from Barbados, Rhonda Maloney worked a series of full-time retail and administrative jobs — all while raising three  
children on her own. The jobs were just that — jobs. They paid the bills, but nothing more. And when her employer of six years wa s forced to shut  
its doors, Rhonda found herself out of work and at a crossroads. She could look for another job, or she could look for something more. 

Fast forward to 2010, when Rhonda applied to the Partners in Career and Workforce Development (PCWD) program. This full-time training program is  
supported by Brigham and Women’s Hospital (BWH) and gives participants an introduction to entry-level careers in health care, preparing them to find, 
apply for, and secure positions within the Partners system of hospitals. 
 
For Rhonda, the program has led to a role in the Ultrasound and Radiology department at BWH — a position that’s inspired her to go back to school and prepare 
for a career in Occupational Therapy. It’s an important step for Rhonda’s future, and it’s one more example of how we’re investing in tomorrow’s workforce today. 
 
See how we’re tackling health care’s toughest challenges at connectwithpartners.org

From a job To a career.
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BLACKHISTORY
FEBRUARY IS BLACK HISTORY MONTH: CELEBRATING THE IMPORTANT EVENTS AND PEOPLE THAT HAVE HELPED SHAPE AMERICA

CELEBRATING 50 YEARS
PHOTOS FROM THE BANNER ARCHIVES

[CONTACT: SANDRA CASAGRAND // (617) 261-4600X7797 // SANDRA@BANNERPUB.COM // BAYSTATEBANNER.COM]
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PUBLISH DATE  SECTION (*Advertorial)
January 7 Career & Education *
January 14 Tribute to Dr. Martin Luther King, Jr.
February 4 Black History Month
February 11 Health & Wellness *
March 10 Career & Education *
April 14 Career & Education *
May  5   Health & Wellness*
June 2 Black Music Month
June 9 Health & Wellness *
August 4 Career & Education *
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December 8 Career & Education *
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